
At Bit, we aim to prototype futures, for 

that we have a fitting brand that, if used 

properly, illustrates our passion, expertise 

and future focussed mindset. This one-

pager gives some the resources for and 

explains the guidelines behind creating 

visual touch points that illustrate what we 

as Bit stand for as a brand.

Introduction 

Bit Brand Book

At the core of everything we make lie three 

principles. These three principles (Human, 

Understandable and Disrupting) form the 

base of why Bit looks the way it looks and 

translate to the guidelines outlined in this 

one-pager. 

1) Human 

Google 'Tech innovation' and you'll see what 

we mean with a 'blue future'. In the sea of 

technologist imagery we bring the focus 

back on real humans and real situations. 

Always try to find a human or real touch in 

the photos you use, situations you describe 

and things you make. 

2) Understandable 

We're pushing boundaries, prototype futures 

and constantly explore cutting edge 

technologies. Often these technologies can 

get pretty complicated for our clients to 

understand. Make clear statements and craft 

clear data visualizations. Always strive to 

make things understandable. 

3) Disrupting 

Why do clients choose Bit? Because we're 

young, bold and dare to take chances. This is 

in our DNA and is reflected in our brand. 

Make bold statements, use strong imagery 

but keep in mind that we are and should 

always remain professional and clear. 

The core - 3 principles

The Bit brand is bold and colorful. When 

used carelessly this can result in 

overcomplicated, busy and messy design. 

When you're making a new genius post, 

ebook, header image, blog post, event 

banner of anything in between make sure 

to put deliberate effort into understanding 

the style and balance of whatever you're 

making. Stick to the guidelines outlined in 

this document as much as possible.


