
AOTEAROA

Job Title Supporter Journey and Digital Marketing Manager

Contract Type Permanent Full-time (1 FTE)

Department/Team Fundraising

Reports to Fundraising Director

Direct Reports Digital Marketing Specialist, Marketing Executive, Supporter Journey
and UX Specialist

Key Relationships Fundraising Managers, Data & Insights team, Technology team, Head
of Communications

PURPOSE OF THE ROLE

The Supporter Journey & Digital Marketing Manager is an essential role in shaping and
ensuring the effective rollout of Greenpeace Aotearoa’s digital strategy and for driving overall
digital fundraising growth, lead generation and supporter experience. They are responsible for
providing digital fundraising expertise to help support our key fundraising and engagement
objectives and for the management of the wider marketing function, which includes branding,
direct marketing and supporter journey.
Additionally, the Supporter Journey & Digital Marketing Manager will lead on our supporter
journey work ensuring both fundraising and engagement goals are met. They will work closely
with the Data and Insights team and wider Supporter Experience Project team members, and
along with the Supporter Journey and UX Specialist, deliver on our Marketing Cloud roadmap.

ABOUT THE TEAM

The Supporter Journey and Digital Marketing team is part of the Fundraising department which
also includes Data & Insights, Philanthropy, Supporter Relations and Telefundraising teams
The role of the Digital Marketing and Supporter Journey team is to deliver on our digital
fundraising and engagement objectives, that we are providing exceptional supporter experience
and optimising our various marketing channels and programmes

ABOUT GREENPEACE

Greenpeace Aotearoa is an independent environmental campaigning organisation. Our mission
is to protect Earth’s ability to nurture life in all its diversity. Our power is in collective action.
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Together we challenge the power of big polluters and corporate influence. And we work together
to drive systemic change, to transform the ways we feed and fuel our world to ones that work
with nature, and not against it.

People power is at the heart of our campaigning and fundraising. We don’t accept donations
from government or business. This means we are entirely funded by the generous donations of
our individual supporters (and a small amount of foundation income). Our power as an
organisation comes from the fact that when we advocate for the wellbeing of the environment
we do so with the support of tens of thousands of supporters.

Greenpeace Aotearoa is committed to honouring Te Tiriti o Waitangi, and respecting tino
rangatiratanga. As such, we are collectively responsible to keep Te Tiriti front of mind and
identify ways that we can uphold our commitment to honouring Te Tiriti in our work.

ROLE RESPONSIBILITIES

Leadership

● Lead the creation of outstanding digital fundraising and marketing outcomes to help
achieve our overall fundraising aims.

● Shape the development of the organisation’s overall digital strategy and help drive its
implementation.

● Encourage best practices for organic lead generation and retention of online activists.
● Structure the email marketing programme to retain activists and convert leads to donors.
● Work closely with other managers across the organisation to ensure digital tactics are

contributing to the success of the fundraising and engagement strategies and our overall
campaign impact.

● Stay across digital trends and contribute to discussions about digital best practice across
web, email, SMS and social media.

● Find new opportunities for lead generation and audience growth across New Zealand.
● Contribute to decisions on digital marketing tools and infrastructure.
● Connect and skillshare with other digital fundraising and engagement specialists across

the Greenpeace International network.
● Help foster a sense of achievement, camaraderie and fun in the fundraising team.

Management

● Manage the workload and priorities of the marketing team, working closely with other
managers to understand priorities and deliver supporter retention and cash appeals on
time and budget.

● Manage and support the Digital Fundraising Specialist, Marketing Specialist and
Supporter Journey and UX Specialist and ensure an effective development plan is
executed for them.

● Drive the creation and delivery of an editorial calendar to achieve key income and
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engagement objectives.
● Create and optimise supporter journeys to ensure income, donor growth and retention.
● Ensure a digital conversion rate roadmap is created and manage it on an ongoing basis

while implementing innovations to customise and automate the online supporter
experience.

● Ensure a strong analytics reporting framework is in place for digital fundraising, using
tools such as Google Analytics and Facebook Ads Manager.

● Set up online tracking standards that are optimised for analysis.
● Work closely with the Data and Insights Manager to drive insights on digital fundraising

and marketing activity.
● Work closely with other fundraising operational teams, and the communications team, to

ensure a high level of collaboration to achieve our shared objectives.

Marketing and Supporter Journey

● Lead on the implementation of our Marketing Cloud supporter journey roadmap
● Ensure the Supporter Journey and UX Specialist is supported in delivering on the

Supporter Experience Project and the organisational UX/CRO roadmap.
● Manage marketing channels, ensuring they are constantly tested and optimized.
● Ensure robust testing of new and existing channels for lead generation.
● Ensure lead generation targets are met to drive supporter growth and new supporter

income.
● Ensure copywriting and design is of a high standard and in line with Greenpeace brand

guidelines and the Greenpeace Aotearoa  Communications Strategy.
● Work closely with the Communications and Technology teams to ensure technical

collaboration and narrative alignment.
● Overall responsibility for the optimisation of paid social ads
● Work closely with the communications team on video and content development as

needed.
● Support the Digital Marketing Specialist in delivering the SMS strategy for lead

generation, donations, and non-financial engagement.
● Overall responsibility for the development of TV campaigns that are linked to SMS

activity.
● Ensure a high level of knowledge on Marketing Cloud within the marketing team and

offer support to other members of staff where needed.
● Work closely with the Technology team and digital specialists to ensure we are making

the best use of the available technology to drive our success.

ROLE REQUIREMENTS

Knowledge and Skills
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● Ability to understand Greenpeace supporters and create inspirational communications
● Knowledge of the principles of graphic design and experience working with designers

and external agencies
● Self-motivated, someone who is capable of working without direct supervision
● Hardworking and flexible, a team player
● Strong leadership and management skills
● A passion for the work of Greenpeace and the role of activism in social change

Experience

● A high level of online marketing or fundraising experience to achieve a large income
budget.

● Experience in implementation of digital CX journeys
● Experience with creating and overseeing complex digital supporter journeys
● A high level of CRO and eCommerce expertise
● Data marketing analysis experience
● At least five years of experience in a leading digital fundraising or digital marketing role

across multiple platforms
● At least two years of digital management experience overseeing acquisition and

customer retention journeys, preferably in fundraising or advocacy
● Certification or equivalent experience in Google Ads, Analytics, and Facebook Blueprint

marketing courses

GENERAL

● From time to time undertake any other duties as directed by their manager to contribute
to the overall aims and objectives of Greenpeace Aotearoa.

● Employees will be expected to perform any duties reasonably requested by the
employer.

● Participate in office and other meetings in the department or all staff meetings.

WORK ENVIRONMENT

● Primary place of work is Mt Eden, Auckland.
● Remote and flexible working arrangements as per current organisational policy.
● Flexibility to work outside the normal 9 – 5 work day with occasional planned and

unplanned after hours work, including weekends, may be required.

Health and Safety

● Ensure all volunteers and contractors in the team are aware of and adhere to GPAo
health and safety policies, processes and procedures.

● Participate in health and safety training as required.
● Actively identify and report, in a timely manner, any hazards in the work area, or in the
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work area of the team.
● Work with a health and safety representative to put in place appropriate actions to

manage the risk(s) created by the identified hazard(s).
● Actively raise and discuss health and safety matters in a timely manner.
● Comply with the requirements as set out in applicable health and safety legislation.
● Demonstrate understanding of health, safety and legal issues relating to direct actions.

The role description is subject to review to reflect changing circumstances, and in consultation
with the role holder, may be amended from time to time.
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